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Erica Eliot is a designer and 
art director who currently 
l ives in New England. 

She graduated with a BA in Art from St. 
Mary’s College of Maryland and an MS in 
Historic Preservation from the University of 
Pennsylvania. Erica has a multidisciplinary 
background in design and art direction, 
research, marketing, and communications, 
with experience working in non-profit,  startup, 
and corporate environments. She is currently 
available for freelance projects.



Erica’s design aesthetic is delightfully playful,  elegant, and understatedly 
thought-provoking. She specializes in:

Design
• Graphic design for print and 

packaging materials;
• Branding and collateral design;
• Color trend research and 

consulting;
• UX/UI research and design for web 

and digital  products.

Art Direction + Styling
• Styling and art direction for 

editorial  and advertising 
campaigns;

• Unique environmental installations 
for restaurants,  museums, private 
events,  and public spaces.

Research + Communications
• Developing creative strategies for 

individuals and small  to mid-size 
businesses and producing impactful 
marketing campaigns, from concept 
to completion;

• Brainstorming, writing, and editing 
copy for web, print,  and packaging 
materials.
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JET-SET OFFSET (2019)

Concept and design for informational posters for Jet-Set Offset,  a 
startup that operates as a fundraising tool for nonprofit  environmental 

organizations working to combat climate change. 
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Air travel is bad for the planet. 
When we fly, we can do better.

Join the movement for greener travel. Sign up 
once to donate one cent per mile to your favorite 
environmental cause – every time you fly.

JETSETOFFSET.COM

Air travel is bad for the planet. When we fly, we can do better.

Join the movement for greener travel. 
Sign up once to donate one cent per mile to your 
favorite environmental cause – every time you fly.

JETSETOFFSET.COM

Air travel is 
bad for the 
planet. 
When we fly, 
we can do 
better.

Sign up once to donate one cent per mile 
to your favorite environmental cause – 
every time you fly.

JETSETOFFSET.COM

Join the movement for greener travel. 

JET-SET OFFSET
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THE YELLOW LINE (2018 -  2019)

Concept, branding, and design for marketing collateral for The Yellow 
Line, a monthly art project subscription service for creative kids and 

college-bound artists.  Design for packaging and monthly subscription 
collateral for three distinct product l ines for the brand.



Erica Eliot Page 8THE YELLOW LINE

ART FOR TOTS
A creative art studio in a box intended 
for l ittle ones ages 2—5 who are ready 

to explore the visual world.

DRAW/PAINT/SCULPT
An imaginative art studio intended 

for kids ages 5—13 who are eager 
to visualize the world through 

storytelling and make art projects that 
express what they see.

PORTFOLIO PREP
A professional art studio with original
lessons intended for artists who want 

to improve their artistic skills as 
they prepare for art scholarships and 

college applications.
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© 2018 THE YELLOW LINE

SET UP TIPS 

It’s important to have a workspace where you  feel 

comfortable to explore. At Yellow Line we encourage 

you to abandon all social norms and embrace your inner 

illustrator! Create your own pee wee playhouse and turn 

the world upside down. Turn on some music and find a 

place in your house where you can let your art flag fly! 

WHERE SHOULD I SET UP? 

Find a quiet place where you can see out of a window. 

Call this your studio. Maybe even make a studio sign. 

Set it up so that you can see all your supplies and you 

can work comfortably. Good lighting is essential. Ask 

a parent if your choice of studio is okay. If you feel like 

you can’t get messy there, then choose a different place. 

Invite one or two friends to join you because there is 

nothing better than telling stories with friends. 

Share your art with the world using 

#DRAWPAINTSCULPT

Find more project details and enhancements at:

WEB WWW.THEYELLOWLINE.CO

EMAIL LEARN@THEYELLOWLINE.CO

FACEBOOK WWW.FACEBOOK.COM/

THEYELLOWLINECO

INSTAGRAM @THEYELLOWLINE.CO

PROJECT INSTRUCTIONS

STEP 1 Inside this box there is a blue world waiting for you! Take out all our supplies and take 

a look. You may want to grab a bunch of your old toys or other objects that you like because 

today you are going to tell a story your way. Have you ever dreamed of flying? Or flipping 

upside down in space with a banjo on your hip? Whatever you can imagine is fair game today 

because we are in the world of expression rather than realism. With Realism, a dog is always a 

dog and orange is always orange. But with Expressionism a dog can be purple and an orange 

can be the size of Pluto!

STEP 2 On your sketch paper, draw three animals from your memory - make it with shapes. 

Draw a musical instrument. Draw a person, a house, a clock, anything you want to put in you 

drawing. 

STEP 3 Now take a look at the illustrations of the Old Testament by Marc Chagall. Part of 

the reason they are so enchanting is because we love the stories. You can find pictures on our 

website. 

STEP 4 Can you think of a story that your family tells over and over again? Take some time to 

write it down.

STEP 5 Using your sketches as a guide and your written story, make a new drawing on the 

enclosed blue paper. Sketch out your drawing with a pencil and use your eraser to get the 

shapes just right!

STEP 6 Once you have the shapes just right, outline them with the enclosed black oil pastel. 

Then fill in the shapes with different colors of oil pastels! 

STEP 7 Now take the acrylic violet ink and put a dash inside a yogurt container. Add water. 

Use the bamboo brush to washover your drawing. Wherever there is oil pastel the ink will 

repel! Wipe with a paper towel. 

THE YELLOW LINE

PROJECT DESCRIPTION

Sometimes a color can change the way we view the 

world. If the world was blue, what would happen? Could 

pigs fly? Could music fill the air? What would happen 

if people turned upside down and everyone could float? 

SO. MUCH. FUN. Make a colorful drawing with the 

pastels provided and share your wacky ways of seeing 
the world with your friends and family. . 

WHAT DOES THIS PROJECT DO?

This is a drawing project where expression and 

storytelling are queen and king. At Yellow Line we 

know how important it is to link imagination to history 

so we frame this project through the eyes of artist, Marc 

Chagall and his illustrations of the Old testament.  You 

can use existing stories of your choice to spread your wings and fly! 

A blue world where everything can fly! 

DRAW/PAINT/SCULPT is an imaginative art studio 

intended for kids ages 6—13 who are eager to visualize 

the world through storytelling and make art projects that express what they see.

THE YELLOW LINE is a creative journey delivered to 

your door. The Yellow Line offers monthly subscriptions 

to at-home art kits, art party packs, and downloadable art 

resources. Take a walk on the Yellow Line and start your 

subscription today!

MATERIALS We know how great illustrations are made and we want you to be the best 

illustrator you can be! It all starts with materials. Something old, something new and 

always always just be you!
MATERIALS INCLUDED IN YOUR KIT

• Special square blue mixed media paper 
• Oil pastels • Pencil 

• eraser 
• Black drawing ink • Insert with art information • Sketch paper 

OTHER MATERIALS YOU CAN 
PROVIDE

• Your toys 
• Tools from your starter kit. • Friends 

• Extra toys for your friends, if needed
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INTEND: DESIGN YOUR FUTURE (2018)

Concept, branding and collateral for Intend: Design Your Future, an 
interactive, hands-on experience developed by a certified life coach that 
is part workshop, part vision session, part art project.  Design for brand 

identity,  business cards and promotional assets,  and website.
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CAMDEN WELLNESS FESTIVAL (2018)

Concept, branding, and design for marketing and website collateral 
for Camden Wellness Festival,  an annual holistic wellness retreat in 

Camden, Maine.
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Join us for an immersive festival inspiring 
a greater sense of well being and offering a 

healthful kick-start to a new year!

ENERGY WORK

BODY ROLLING

YOGA

MAYAN CHART READINGS

MEDITATION

COOKING CLASSES 

with renowned New York 

Times Best-Selling cookbook 

(co)author Frank Giglio, of 

Clean Eats

WWW.CAMDENWELLNESSFESTIVAL.COM
Centrally located in Rockport Village and downtown Camden, Maine.

SUNRISE SNOWSHOE

TRAUMA RECOVERY

RECIPE SOCIALS

BARRE

RESET & RECLAIM BODY 

WORK

...and more!

$195 FOR AN UNLIMITED 
WEEKEND PASS.
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PRIM ARY MUSEO SLAB 500

PA L E T T ET Y P E FA C E S

AV E N I R  N E X T CO N D E N S E D

Museo Slab 300

A B C D E F G H I J K L 
M N O P Q R S T U V W 
X Y Z
0 1 2 3 4 5 6 7 8 9 

A B  C  D  E  F  G  H  I  J  K  L M  N  O  P  Q 
R  S  T U  V W X Y Z
0  1  2  3  4  5  6  7  8  9 

Et ipsanda porporepudi offic tem-
porit accus, quam que nis alicto-
tatio. Namus, sum eturiaest vol-
orepere, que prestiis dolestrum 

SECONDARY

BODY COPY

CAMDEN WELLNESS FESTIVAL
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I M A G E R Y

CAMDEN WELLNESS FESTIVAL
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F IVEFORK FARMS VAN WRAP (2017)

Concept, i l lustration, and design of full  wrap for delivery van for 
Fivefork Farms, and cut f lower farm located west of Boston.
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THE LOST GARDEN (2014)

Concept, digital  i l lustration, and design for promotional and marketing 
materials for artist Martha McDonald’s 2014 performance piece, The 

Lost Garden, at The Woodlands in Philadelphia, Pennsylvania. 
Design for promotional postcard, exhibition booklet,  and online 

marketing assets.
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#LOVEPHILLYBUILDINGS (2014)

Digital designs for web and email  marketing for the 2014 
#LovePhillyBuildings campaign, sponsored by the Young Friends of the 

Preservation Alliance of Greater Philadelphia.
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52 KREATURS (2013 -  ONGOING)

A fun (and unfinished) i l lustration project with friend and colleague 
Natalie McGarvey.

See more at:  52kreaturs.tumblr.com
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THE WOODLANDS (2012 -  2014)

Art direction and design for The Woodlands, a 54-acre historic site and 
public park space located in West Philadelphia. 

Design for print,  web, marketing, and social  media collateral for various 
fundraisers,  events,  and user engagement research.
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Tickets
  Single Ticket
  $100 ($65 tax-deductible)

  Young Friend Ticket
  $50 ($15 tax-deductible)

Sponsorship
  Ribbon Cutter
  $5,000 and up (10 tickets to the Benefit)

  Arch-Builder
  $2,500 (8 tickets to the Benefit)

  Groundbreaker
  $1,000 (6 tickets to the Benefit)

  Brick
  $500 (4 tickets to the Benefit)

  Mortar
  $250 (2 tickets to the Benefit)

  I am unable to attend.
  Please accept my donation of $  .

All contributions greater than $250 will be recognized at the Benefit and 
on our website.

Please fill out this form, then cut along the dotted 
line to the left and mail with a check made payable 
to “The Woodlands Trust” to:

The Woodlands
4000 Woodland avenue
PhiladelPhia, Pa 19104

Tickets and sponsorship may also be purchased 
online at:

WWW.WoodlandsPhila.org/benefiT2014

James G. Mundy, Jr., President
Aaron Wunsch, Vice President
Philip Price, Jr., Treasurer
Jessica H. Senker, Secretary
Jacqueline E. Bowman
Jeffrey A. Cohen, Ph.D. 
Charlie Davidson 
Charles P. Keates, Esq. 
Mark Frazier Lloyd 
Timothy P. Long
Sharon McCullough
Gregory P. Montanaro 
Michael Novak
Henry F. Reichner, Esq. 
James R. Roebuck

Board of Directors

Tickets will be held at the door. 
Please call 215—386—2181 or email 
info@woodlandsphila.org with questions.

     
name

     
address

     
CiTy

     
sTaTe    ziP

     
email

The Woodlands thanks the 
following sponsors for their support:

Ribbon Cutter: Mr. Philip Price, Jr. and 
Mrs. Sarah D. Price

GroundBreaker: Arader Tree Service; 
Charles and Susan Davidson; James G. Mundy, Jr.; 
Henry F. & Melissa Acker Reichner; University of the 
Sciences

Brick Sponsors: Cooke & Bieler, L.P.; 
H.C. Wood Monuments; Janet and Lew Klein; Love 
‘n Fresh Flowers; Mark B. Thompson Associates, LLC; 
Neville E. Strumpf; Kathleen and Andrew Wheeler

Mortar Sponsors: Jacqui Bowman and 
James Serpell; Robert W. Cole; Katrina Conard; 
Peter and Pamela Freyd; J&M Preservation Studio; 
Knapp Masonry, LLC; Kurtz Construction Co.; Harry 
Kyriakodis; Howard and Maxine Lewis; Bruce and 
Sharon McCullough; Elizabeth P. McLean; Hon. 
Gregory P. Montanaro; Michael Novak; Dallas S. 
Scott and Joanne V. Scott; Joseph J. Shapiro; Lucy 
Strackhouse; Melani Lamond, Urban & Bye, Realtor; 
Aaron Wunsch and Jillian Galle; Carol R. Yaster and 
William J. Levant

*list incomplete

The Woodlands thanks the members of our 2014 Benefit Committee: 

Chris Arader; Dr. Helen Giles-Gee; Sharon McCullough; Gregory P. Montanaro; 
James G. Mundy, Jr.; Amy Neukrug; Mr. Philip Price, Jr. and Mrs. Sarah D. Price; Joyce Sando; 
Neville E. Strumpf; Amie D. `ornton & Craig R. Carnaroli; and Robert K. Welzel

Please join us at `e Woodlands for our 
Third Annual Benefit, a celebration of one of West 

Philadelphia’s most active, well-loved places. 

Cocktails, Hors d’Oeuvres, Music & Good Company

`ursday, June 5, 2014
5:30 — 8:00 P.M. at `e Woodlands Mansion

At this exclusive event, you will:
• Kick off the fully-funded $1 MILLION project to preserve the cryptoporticus 

and North Terrace.
• Sample specially-made bricks and mortar ice cream from WeCkeRLY’S ICe 

CReAM, West Philadelphia’s small-batch French style ice cream maker.
• Peek into the BASeMeNT SeRvANT quARTeRS, which will welcome visitors 

for only the second time in many years. 

`is annual gathering attracts an extraordinary cross-section of `e 
Woodlands’ users — almost 15,000 neighbors and visitors passed through the 
gates last year — who connect with old friends and colleagues and make new 
ones while they’re here. It’s also a chance to support the vibrant programs 
that make `e Woodlands the community hub that it is today.

illustrations by natalie T. mcgarvey
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Pack a picnic and your flashlights for NATURE NIGHTS at The Woodlands this 

summer! Each month you’ll have a chance to spend some after-dark time inside 

the gates learning more about this important urban ecosystem and the creatures 

who call it home. Treat yourself to local ice cream and popsicles from neighborhood 

vendors, and take part in fun activities and crafts for all ages.

FIREFLY NIGHT on Thursday, June 26, 2014 from 6—9 P.M.

Learn about the amazing ways that animals (including fireflies) communicate and attract 

mates with educators from The Academy of Natural Sciences of Drexel University!

MOTH NIGHT on Thursday, July 24, 2014 from 6—9 P.M.

Join us in creating a living “Moth Wall” after dark, and learn how to attract these insects to 

your own backyard. Craft your own aerodynamic moths out of paper with University City Arts 

League, and enter your creature creation into a flight contest!

BAT NIGHT on Thursday August 21, 2014 from 6—9 P.M.

Take a moonlit walk through The Woodlands with a scientist who will teach you how to 

recognize urban bat habitats, then learn how to plant a bat-friendly garden to attract these 

nocturnal creatures with Mariposa Food Co-op.

These events are FREE and open to the public! 

Learn more by visiting: www.woodlandsphila.org

In the event of inclement weather, programs will be cancelled and notice will be posted on the above website 

at least 2 hours prior to the event start time.
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PUBLICSTUFF (2013)

Concept and design for print,  web, and marketing collateral for 
PublicStuff  and partner cities.  Design for infographics and UX/UI 

across web and mobile platforms.
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Illustration and design of infographic for web 
and print use explaining how PublicStuff 

works.

HOW DOES MY CITY 
GET STUFF FIXED?

The life cycle of a 
PublicStuff service request

Not in a client city?
PublicStuff will 
still report the 

problem.

See a problem?

In a client city?
Your request goes 
directly to a city 

employee.

Report it using 
the PublicStuff 
app or 
website.

Either way, we 
work with you 

to make sure the 
stuff in your city 

gets fixed.

See results.

Real people 
fixing real problems 
in your city.

publicstuff.com
publicstuff.com/download

PUBLICSTUFF
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#letsc nnect

POWERED BY @Publi
cStuff

REPORT ISSUES, GET NOTIFICATIONS, AND ACCESS CITY INFORMATION
VIA WEB OR ON YOUR IPHONE, ANDROID OR BLACKBERRY

@CityofPaloAlto
#PaloAlto311

Connected. Together.

@CityofPaloAlto
#PaloAlto311 POWERED BY @Publi

cStuff

REPORT ISSUES, GET NOTIFICATIONS, AND ACCESS CITY INFORMATION
VIA WEB OR ON YOUR IPHONE, ANDROID OR BLACKBERRY

Pothole? No Problem.
@CityofPaloAlto
REPORT ISSUES , GET NOTIFICATIONS, AND ACCESS CITY INFORMATION
VIA WEB OR ON YOUR IPHONE, ANDROID OR BLACKBERRY

@CityofPaloAlto
#PaloAlto311

#letsconnect
REPORT ISSUES, GET NOTIFICATIONS, AND ACCESS CITY INFORMATION

VIA WEB OR ON YOUR IPHONE, ANDROID OR BLACKBERRY

POWERED BY @Publi
cStuff

Green light.
Stay connected @CityofPaloAlto
REPORT ISSUES  GET NOTIFICATIONS  CITY INFORMATION

Illustration and design concepts for large-scale banners 
used to announce PublicStuff  and the City of Palo Alto’s 
partnership.

PUBLICSTUFF
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PUBLICSTUFF (2013)

Selections from pitch deck for marketing and community engagement 
initiatives for PublicStuff.  Original concepts,  design, i l lustrations, and 

UI design.

PUBLICSTUFF : 3  B IG IDEAS
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SEE MORE AT WWW.ERICAELIOT.COM
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